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Huepioa
X0poU

Ta naidida g A, E' kai Z1'T1GENG TOU
A’ AnpoTiKoU ZxOA€iou ZwTnpag CUMMETEIXav,
v Néuntn 29 Iavouapiou, o€ Huepida Xo-
pou. Kata Tn didpkeia Tng Huepidag Ta naidia
napouciacav EAAnvikoUC napadooiakouc Kal
AdikoU¢ xopoUc, nodapdki, KOPTOC, VNOIWTIKOC
oupTOC, Xaodniko kal xaoanooepPiko. Or Xo-
poi 01daxdnkav aTo padnua Tng PuaoIkng Ayw-
YN oTn OgpaTikn evoTnTa TOu Xopou. MoVEiC
TwV NaidIwV NPOCKAAESTNKAV VA NAPAKOAOU-
Broouv TIC Napouciacelig. AkoAoUBwCe, Ta nai-
01G ouppeTeixav o €€ epyaoTnpla xopou. lNa
TNV OIEKNEPAiWON TWV E€PYACTNPIWV Euxapl-
OTOUME TOUC OUvePYATEG Hag: Mapyapita Too-
Aakn kai Navayiwtn Mavvikoupn ano Tov Xo-
PEUTIKO ‘OpIA0 Tou Afpou ZwTrnpac nou dida-
Eav ota naidid Kunpiakd OupTO— HIKTO Kal
nevtolaAn. Eniong, Tnv ka Claire Deighton
ano 1o Tempo Dance and Theatre School nou
dida&e ora naidia hip hop, Tov ko KwvoTtavTi-
vo EAeuBepiou and To Steps Dance & Fitness
Studio nou dida&e oTa naidia latin—line dance
kal TeAog Toug KwvoTavTivo ZaBBa kai MNwta
Kunpou and To BLF crew nou dida&av ota nai-
01a Break Dance. O1 pabnreg didaybnkav eni-
onG oupTakl and Tn dackaAa Tng duoikng A-
ywync Tou oxoAciou ka Nikn KapouAhd. Me
TNV OAOKANPWON TWV €pyacTnpiwv, npayua-
TOonoiNBnke napoudiacn TwWV XOPOypPAPI®V
anod TOUC CUMMETEXOVTEC Kal d0Bnkav avapvn-
OTIKG dINAwpaTa ora naidid yia Tn CUHKETOXN
Kal TNV Npoondaeesid Touc,
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Tnv Huepida XopoU Tipunoes Ye TV napouadia TnG n
eMBewpnTpia Guoikng Aywyng deanolvic Mapiva
>Tepyidou, n onoia napakoAoudnoe TIC Napouoid-
o€IC TwV NaidIwv, al\a Kal, JEPOG TwV EpyacTnpi-
WV 0Tn ouvéxela. H deonoivig ZTepyidou guxapi-
oTnoe Tn dleUBuvon Tou GXOAEiou yia TNV Npo-
OKANON, avagepE yia TNV OTEVI OUVEPYATia Nou
EXEl ME TO OXOAEIO MAG Kal GUYXAPNKE yia TNV
npwToBouAia kai Tn dlopyavwon Tng Huepidag Xo-
00U.
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Hpuepida Xopou

Inside Story Headline

This story can fit 150-200 words.

One benefit of using your newsletter
as a promotional tool is that you can
reuse content from other marketing
materials, such as press releases,
market studies, and reports.

While your main goal of distributing a
newsletter might be to sell your prod-
uct or service, the key to a successful
newsletter is making it useful to your
readers.

A great way to add useful content to
your newsletter is to develop and
write your own articles, or include a
calendar of upcoming events or a spe-

cial offer that promotes a new product.

You can also research articles or find

“filler” articles by accessing the World
Wide Web. You can write about a vari-
ety of topics but try to keep your arti-
cles short.

Much of the content you put in your
newsletter can also be used for your
Web site. Microsoft Publisher offers a
simple way to convert your newsletter
to a Web publication. So, when you’re
finished writing your newsletter, con-
vert it to a Web site and post it.

Caption describing pic-
ture or graphic.

Inside Story Headline

This story can fit 100-150 words.

The subject matter that appears in
newsletters is virtually endless. You
can include stories that focus on cur-
rent technologies or innovations in
your field.

You may also want to note business or
economic trends, or make predictions
for your customers or clients.

If the newsletter is distributed inter-
nally, you might comment upon new
procedures or improvements to the

Some newsletters include a column

that is updated every issue, for in-
stance, an advice column, a book re-
view, a letter from the president, or an
editorial. You can also profile new
employees or top customers or ven-
dors.

“To catch the reader's attention,
place an interesting sentence or

quote from the story here.”

business. Sales figures or earnings
will show how your business is grow-
ing.

Inside Story Headline

This story can fit 75-125 words.

Selecting pictures or graphics is an
important part of adding content to
your newsletter.

Think about your article and ask
yourself if the picture supports or
enhances the message you're trying to
convey. Avoid selecting images that
appear to be out of context.

Microsoft Publisher includes thou-

sure to place the cap-
tion of the image near
| the image.

sands of clip art imag-
es from which you can
choose and import
into your newsletter.
There are also several
tools you can use to
draw shapes and
symbols.

Once you have chosen
an image, place it
close to the article. Be

Caption describing picture or graph-
ic.



Volume 1, Issue 1

Page 3

Inside Story Headline

This story can fit 150-200 words.

One benefit of using your newsletter
as a promotional tool is that you can
reuse content from other marketing
materials, such as press releases,
market studies, and reports.

While your main goal of distributing a
newsletter might be to sell your prod-
uct or service, the key to a successful
newsletter is making it useful to your
readers.

A great way to add useful content to
your newsletter is to develop and
write your own articles, or include a
calendar of upcoming events or a spe-

cial offer that promotes a new product.

You can also research articles or find

“filler” articles by accessing the World
Wide Web. You can write about a va-
riety of topics but try to keep your
articles short.

Much of the content you put in your
newsletter can also be used for your
Web site. Microsoft Publisher offers a
simple way to convert your newsletter
to a Web publication. So, when you’re
finished writing your newsletter, con-
vert it to a Web site and post it.

Caption describing pic-
ture or graphic.

Inside Story Headline

This story can fit 100-150 words.

The subject matter that appears in
newsletters is virtually endless. You
can include stories that focus on cur-
rent technologies or innovations in
your field.

You may also want to note business or
economic trends, or make predictions
for your customers or clients.

If the newsletter is distributed inter-
nally, you might comment upon new
procedures or improvements to the

Some newsletters include a column

that is updated every issue, for in-
stance, an advice column, a book re-
view, a letter from the president, or an
editorial. You can also profile new
employees or top customers or ven-
dors.

“To catch the reader's attention,
place an interesting sentence or

quote from the story here.”

business. Sales figures or earnings
will show how your business is grow-
ing.

Inside Story Headline

This story can fit 75-125 words. sands of clip art imag-
es from which you can

Selecting pictures or graphics is an .
choose and import

sure to place the cap-
tion of the image near
the image.

important part of adding content to
your newsletter.

Think about your article and ask
yourself if the picture supports or
enhances the message you're trying to
convey. Avoid selecting images that
appear to be out of context.

Microsoft Publisher includes thou-

into your newsletter.
There are also several
tools you can use to
draw shapes and sym-
bols.

Once you have chosen
an image, place it
close to the article. Be

Caption describing picture or
graphic.



Ministry of Education
and Culture

Primary Business Address

Address Line 2

Address Line 3 . .

Address Line 4 This would be a good place to insert a short paragraph
Phone: 555-555-5555 about your organization. It might include the purpose of
Fax: 555-555-5555 the organization, its mission, founding date, and a brief

E-mail: someone@example.com

history. You could also include a brief list of the types of
products, services, or programs your organization offers,
the geographic area covered (for example, western U.S. or

We’re on the European markets), and a profile of the types of custom-
Web! ers or members served.

examp’e_com It would also be useful to include a contact name for

readers who want more information about the organiza-

tion.
Business Tagline or Motto

=
Organization

Back Page Story Headline

This story can fit 175-225 words. of communication that you've created day of the month, or a biannual chari-
If your newsletter is folded and for your organization. ty auction.

mailed, this story will appear on the You can also use this space to remind If space is available, this is a good
back. So, it’s a good idea to make it readers to mark their calendars for a place to insert a clip art image or
easy to read at a glance. regular event, such as a breakfast some other graphic.

meeting for vendors every third Tues-

A question and answer session is a
good way to quickly capture the atten-
tion of readers. You can either compile
questions that you’ve received since
the last edition or you can summarize
some generic questions that are fre-
quently asked about your organiza-
tion.

A listing of names and titles of man-
agers in your organization is a good
way to give your newsletter a personal
touch. If your organization is small,
you may want to list the names of all
employees.

If you have any prices of standard
products or services, you can include a
listing of those here. You may want to  Caption describing picture or graphic.
refer your readers to any other forms




